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Themes of the channels

According to J'son & Partners Consulting research currently there are more than 180 channels broadcasting
in cable, IPTV networks and satellite TV in Moscow non-broadcast TV market.
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More than 50% of all non-broadcast channels present in Moscow market are focused on entertaining,

knowledgeable, music and cinema themes.
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Themes popularity of the channels.

According to the results of J'son & Partners Consulting research the most popular among Moscow non-
broadcast TV users are knowledgeable, informative and cinema channels [more than 50% of the
respondents are interested in these themes].
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At the same time quite a small part of the non-broadcast TV users [less than 10% of the respondents] are
interested in the religious and ethnic channels.

Average monthly coverage of channel themes

According to J'son & Partners Consulting estimations the informative channels have the highest average
monthly coverage in the Moscow non-broadcast channels market. This group includes the popular RBK-TV
channel that is available in the operators’ social packages . Such informative channels as Mir, Euronews,
CNN also increase indicators of the theme coverage.

According to J’'son & Partners Consulting estimations religious, ethnic and erotic channels have the lowest
average monthly coverage in Moscow. The low coverage of the religious and ethnic channels is caused by
low interest among users to these themes, which they get as a plus to the standard packages.

J'son & Partners Consulting explains low average monthly coverage of the erotic channels as the content
specificity and the fact that these channels are broadcasting in expanded and premium packages, while the
majority of users subscribe to basic packages or social hon-broadcast TV.

In that way the average monthly coverage of the channels themes correlate with the data on themes
popularity of the channels, which J’'son & Partners Consulting got during its field researches.
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This market watch is prepared by J'son & Partners Consulting. J’'son & Partners Consulting makes extensive efforts to present
data representing our best estimates available at the time of publishing. J&P reserves the right to revise the data if and when
individual operators publish audited subscription data at a later date. Publications and media may use the data created at this
market watch if doing so it shall be noted that J'son and Partners Consulting is a source.
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